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Jon King is appointed Managing Director of Performics UK  

ZenithOptimedia hires digital expert to lead its performance marketing agency  

 

ZenithOptimedia has hired a leading digital expert to head up its performance marketing network in 

the UK. Jon King has been appointed Managing Director, Performics UK, and will join the Percy 

Street-based agency in September.  

 

Reporting to Fred Joseph, CEO, Performics EMEA and Belinda Rowe, Global Managing Partner and 

UK Chairman, ZenithOptimedia, Jon will take responsibility for Performics’ key digital product 

offerings in the UK – paid search, SEO, affiliate marketing, paid social, real-time bidding, and display 

advertising - and will lead a team of more than 100 performance marketing specialists. Jon will also 

oversee the London-based Performics EMEA Centre team, led by Managing Director Richard Taylor, 

and will play a key role in driving business development for both Performics and ZenithOptimedia.  

 

As part of his role, Jon will lead the strategic development of Performics’ digital performance 

capabilities in the UK. He will take overall responsibility for the development of the performance 

marketing programmes for the agency’s key clients, which include RBS, Telefonica/O2, Bacardi-

Martini and Toyota.  Jon will also work closely with ZenithOptimedia leaders and Performics’ digital 

media partners to drive technological innovation.  

 

Jon joins Performics from WPP’s digital agency POSSIBLE, where was managing director. While at 

WPP, Jon played a key role in the creation of POSSIBLE in 2011 and its future growth. He was 

responsible for the UK business as well as some key European clients, and led a number of successful 

pitches for clients such as Orange, Freesat, Visa, Liz Earle and Peroni Nastro Azzurro. Before joining 

POSSIBLE Jon worked client side as Head of Marketing and Creative at Virgin Media Television, where 

he was responsible for brand strategy, marketing, strategic partnerships and creative output across 

the Virgin channel portfolio, including Virgin1, Living and Challenge. Jon spent the early part of his 

career in advertising, working at BMP DDB and Lowe. 
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Fred Joseph, CEO, EMEA, Performics, said: “Performics UK has been going from strength to strength, 

winning HP’s search business and Telefonica/O2 in the past six months. We are delighted to have 

someone with the breadth of Jon’s digital experience who can take Performics UK to the next stage in 

its development.” 

 

Jon King, Managing Director, Performics UK, said: “ZenithOptimedia has very impressive digital 

capabilities and I am hugely excited about the opportunity to lead the group’s performance 

marketing agency. Performics has a fantastic reputation around the world and I look forward to 

working with the team to build the agency in the UK and to working with the other digital divisions at 

ZenithOptimedia to develop the integrated offering of the group.” 

 

 

For further information, please contact: 
 
Tim Collison 
Global Communications Director  
Tel: +44 20 7961 1126 
E-mail:  tim.collison@zenithoptimedia.com 
 
 

About ZenithOptimedia 

ZenithOptimedia - www.zenithoptimedia.com - is a leading global media services network with over 

7,400 people working in 262 offices across 74 countries. We are part of Publicis Groupe, the world’s 

third largest communications group, and the world’s second largest media counsel and buying 

group. As the first agency to apply a rigorous and objective approach to improving the effectiveness 

of marketing spend, ZenithOptimedia delivers to clients the best possible return on their 

communications investment. This philosophy is supported by a unique approach to strategy 

development and implementation across the full spectrum of paid, owned and earned contact 

points – the Live ROI planning process. The ZenithOptimedia Group of companies equips our clients 

with a full range of integrated skills across communications planning, value optimisation, 

performance media and content creation. Our key clients include Armani Group, ASUS, Aviva, BBC 

Worldwide, Bacardi-Martini, Electrolux, General Mills, Lactalis, LVMH, Nestlé, News Corporation, 

L'Oréal, Oracle, Puma, Qantas, Reckitt Benckiser, Richemont Group, Royal Bank of Scotland, Sanofi, 

SCA, Telefónica O2, Toyota/Lexus, Verizon and Whirlpool. 
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